
MARVEL SUPER 
HERO DAYS



WHAT IS A MARVEL SUPER HERO DAY?

• Marvel Super Hero Days are an immersive Marvel 
experience at professional sports stadiums & arenas

• Elements of a Marvel Super Hero Day include:

• Marvel IP rights

• Co-branded promotional giveaways 

• Content featuring Marvel IP

• Marvel themed in-game activations

• Exclusive Marvel retail products

• Potential to incorporate a presenting sponsor

 
 



WHY HAVE MORE THAN 200 SPORTS 
TEAMS 

PARTNERED WITH MARVEL?
•

 
 

• Increased ticket sales

• New fan acquisition

• Retail sales 

• Fans arrive early and stay later 

• Enhance the fan gameday experience

• Sponsorship activation 

• Social media buzz 



ECHL 2024-25 ATTENDANCE HIGHLIGHTS 

● Tahoe Knight Monsters  (3/28/25) - Reported Attendance: 4,203 . MSHD game produced a 22% 
increase in attendance over average (avg. 3,434). The game was tied for their highest attended game at 
the time, and tied for the highest attended Friday game at the time. The game produced a 14% increase 
for a Friday game (avg. 3,698).     

● Florida Everblades (3/28/25)- Reported Attendance: 6,705.  MSHD game produced a 10% 
increase in attendance over average (avg. 6,705). The game was their 6th highest attended game of the 
season at the time and  highest Friday day game. The game produced an 8% increase for a Friday 
game (avg. 6,847). 

● Trois-Rivieres Lions  (3/29/25)- Reported Attendance: 3,159. MSHD game produced a 25% 
increase in attendance over average (avg. 2,532). The game was their 7th highest attended game of the 
season at the time and their 2nd highest Saturday game at the time. The game produced a 29% 
increase for a Saturday game (avg. 2,453) and was 47% higher than their 2023-24 MSHD (Tuesday 
1/23/24, att. 2,150)



ECHL 2023-24 ATTENDANCE HIGHLIGHTS 

● Kalamazoo Wings  (1/12/24) - Reported Attendance: 4,638 . MSHD game produced a 29% increase 
in attendance over average (avg. 3,589). The game was their 3rd highest attended game at the time, and 
2nd highest attended Friday game at the time (highest 11/3/23, att. 4,750).The game was 34% higher 
than their 2022-23 MSHD game (Sat 12/10/22, att. 3,473). The game produced an 18% increase for a 
Friday game (avg. 3,936).     

● Cincinnati Cyclones (1/27/24)- Reported Attendance: 9,601.  MSHD game produced a 38% 
increase in attendance over average (avg. 6,972). The game was their 3rd highest attended game of the 
season at the time and 2nd highest Saturday game (highest 1/6/24, att. 14,258). The game produced a 
30% increase for a Saturday game (avg.7,403). It was also their highest attended game with a giveaway 
at the time. The game was 3% higher than 2022-23 Saturday MSHD (Saturday 1/28/23, att. 9,286).  

● South Carolina Stingrays (3/2/24)- Reported Attendance: 6,493. MSHD game produced a 29% 
increase in attendance over average (avg. 5,034). The game was their 5th highest attended game of the 
season at the time and their 4th highest Saturday game at the time. The game produced a 6% increase 
for a Saturday game (avg. 6,111) and was their 4th highest game with a theme night/giveaway. 



ECHL 2022-23 ATTENDANCE STATS 
HIGHLIGHTS •

 
 

Iowa Heartlanders (3/10/23) - Marvel Super Hero Game produced a 53% increase in 
attendance over average (reported attendance. 2,906 vs avg. 1,901). The game produced an 11% 
increase over average for a Friday game (avg. 2,623)   

Cincinnati Cyclones (1/28/23)- Marvel Super Hero Game produced a 46% increase in 
attendance over average (reported attendance. 9,286 vs. avg. 6,365). The game was their 3rd 
highest attended Saturday game at the time and produced a 12% increase over average for a 
Saturday game (avg. 8,321)   

 Atlanta Gladiators (3/24/23)-  Marvel Super Hero Game produced a 45% increase in 
attendance over average (reported attendance. 6,558 vs. avg. 4,518). The game was their 2nd 
highest attended Friday game at the time and produced a 14% increase over average for a Friday 
game (avg. 5,735)    



ECHL YEAR OVER YEAR ATTENDANCE 
STATS  

4,801 
 

 

2021-22 
Average Attendance

(23 games) 

2022-23 
Average Attendance

(14 games) 

5,699 
 

 

2023-24 
Average Attendance

(13 games) 

6,074 
 

 
+19% 

INCREASE YOY 
+7% 

INCREASE YOY 

+27%  Increase since 2021-22 
 



AHL 2024-25 ATTENDANCE STATS 
HIGHLIGHTS •

 
 

Providence Bruins (11/10/24)- The Marvel Super Hero Day activation drew 8,151 fans, resulting in 
a 19% increase  in attendance over average (avg. 6,864, vs division rival Hartford Wolf Pack).

The event was the highest attended Sunday game of the season at the time and provided an 25% 
increase over average for a Sunday game (avg. 6,531). It was also the 2nd highest attended game of 
season overall at the time (highest 10/11/24 Opening Night, att. 9,189).  

   

     

 

             



AHL 2023-24 ATTENDANCE STATS 
HIGHLIGHTS •

 
 

Providence Bruins (11/10/23) - Marvel Super Hero Game produced a 19% increase in 
attendance over average (reported attendance 7,633 vs avg. 6,441). The game was the 3rd highest 
attended game of the season at the time, and the 2nd highest attended Friday game at the time 
(highest Opening Night, 10/13/23 att. 9,147)  

Providence Bruins (11/12/23)- Marvel Super Hero Game produced a 31% increase in 
attendance over average (reported attendance 8,873 vs. avg. 6,788). The game was their highest 
attended Sunday game at the time and produced a 18% increase over average for a Sunday 
game (avg. 7,525)      



AHL 2022-23 ATTENDANCE STATS 
HIGHLIGHTS •

 
 

Providence Bruins (11/19/22) - The Marvel Super Hero Day activation drew 8,097 fans, resulting in 
a 18% increase in attendance over average (avg. 6,871, vs division rival Lehigh Valley Phantoms 
(Highest attended game vs Lehigh Valley at the time) 

The event was the highest attended Saturday game of the season at the time and provided a 12% 
increase over average for a Saturday game (avg. 7,213). It was also the 2nd highest attended game of 
season overall at the time (Highest 10/14 Home Opener, att.9,051).   

The game was 19% higher than previous home game on Friday 11/18 vs Lehigh Valley (att. 6,826, 
Poster Giveaway)

The game was 5% higher than comparable 2019 second Saturday home game of the season 
(Saturday 10/26/19 vs Laval, att. 7,742)    

     

 

             



•

 
 

ECHL/AHL PROMOTIONAL 

GIVEAWAYS BEST PRACTICES



EXCLUSIVE POSTERS



EXCLUSIVE POSTERS



BOBBLEHEADS 



ADDITIONAL GIVEAWAYS 



•

 
 

CONTENT 

BEST PRACTICES



PRE GAME SOCIAL VIDEOS

CLICK HERE TO PLAY    CLICK HERE TO PLAY    

https://drive.google.com/file/d/1IrqlSA3n5xc5J7Oy77zLN1CMjpN4vMEq/view?usp=sharing
https://drive.google.com/file/d/1fnLyHaiXXXh15--EpLiMckZiRaGcEfBJ/view?usp=sharing
https://docs.google.com/file/d/1IrqlSA3n5xc5J7Oy77zLN1CMjpN4vMEq/preview
https://docs.google.com/file/d/1fnLyHaiXXXh15--EpLiMckZiRaGcEfBJ/preview


POST GAME RECAP VIDEOS

CLICK HERE TO PLAY    CLICK HERE TO PLAY    

https://docs.google.com/file/d/1lPJDeASg_02psGeX_XTeBU3IusSPnXwD/preview
https://docs.google.com/file/d/194Lw4ljUPQw6pb3rsr20_txMSV2m66Ij/preview
https://drive.google.com/file/d/1lPJDeASg_02psGeX_XTeBU3IusSPnXwD/view?usp=sharing
https://drive.google.com/file/d/194Lw4ljUPQw6pb3rsr20_txMSV2m66Ij/view?usp=sharing


JERSEY REVEAL VIDEO  

CLICK HERE TO PLAY    

https://drive.google.com/file/d/1oEcTN8_2aSkX8dYAQ74O8MgxyonRUunK/view?usp=sharing
https://docs.google.com/file/d/1oEcTN8_2aSkX8dYAQ74O8MgxyonRUunK/preview


•

 
 

MARKETING 

BEST PRACTICES



SOCIAL MEDIA GRAPHICS



SOCIAL MEDIA GRAPHICS



SOCIAL MEDIA GRAPHICS



SOCIAL GRAPHICS  



SOCIAL POSTS



SOCIAL POSTS



SOCIAL POSTS  



IN-GAME GRAPHICS



IN-GAME GRAPHICS



IN-GAME GRAPHICS



SPECIAL TICKET PACKAGE PROMO



WEBSITE GRAPHICS



WEBSITE GRAPHICS



•

 
 

IN-GAME ACTIVATIONS/

FAN ENGAGEMENT 



MARVEL-THEMED JERSEYS



MARVEL-THEMED JERSEYS



MARVEL-THEMED JERSEYS



JERSEY & EQUIPMENT AUCTION   



SCOREBOARD LEDS

CLICK HERE TO PLAY    

https://docs.google.com/file/d/1Z3UXPF8ro2YqTzQWu7SNk7vwprT91JwV/preview
https://drive.google.com/file/d/1Z3UXPF8ro2YqTzQWu7SNk7vwprT91JwV/view?usp=sharing


MASCOT COSPLAY 



PHOTO BACKDROPS  



•

 
 

SPECIAL TICKET PACKAGES 



SPECIAL TICKET PACKAGE GRAPHICS  



SPECIAL TICKET PACKAGE GRAPHICS  



•

 
 

RETAIL 



RETAIL GRAPHICS  



RETAIL GRAPHICS  



CONTACT

Chris DiGeronimo
Marketing & Creative Coordinator

chris@athlife.com   
718.687.0937

 
 

mailto:chris@athlife.com

